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WE ARE ABVENTURERS AND
OUTDOOR ATHLETES WITH A DEEP
oREDED RESPECT FOR THE PLANET.

we belleve Wat wates, in ito couittess foimo, io The @eaﬁng
heas? of evesgfﬁ/ng we fove and sedpect:




B\ FOR THE eOCe

PLANET european outdoor

conservation association

onepercentfortheplanet.org eocaconservation.org







REABY FOR LIFE AND ABVENTURE

The sange includes ﬁ/’gﬁ glm@ products Wit meet a sange o/ pricepoirits and
cuctomes needs. ol backed with a ﬁ/eﬂ‘me wamn@.
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AMBASSADORS

LENNIX SMITH JACKSON BAKER TOSHI PANDER CAROLYN FENG TOM HOY

austealia s teading p4o elite Vevel du‘}ﬂﬂg Gieeskies, coeative and backcoutsy explotes profeaional apost and
Junios dw}fe?. con;peﬁng on e wol wirites erthudiadt. and Fe Y womenad Snow ﬁ/ed@/e fﬁoﬁgﬁafﬁe‘}
wos?d Tous. community membes




oUs fﬁo/uc?é ase made Yo ladt. and the Y have a ﬁ(e'ﬁ‘me wa%an?? () d%ao??’%a. 9ving ous customess no
seacon To use d/'ng/e use itemo once fll‘,Cﬁddlhg a fqo/ucf?b ﬂ(ﬁﬁ// Weis needs.

}memium' wit! be a 360° ﬂ)cud in e bsand aﬁoﬁcaﬁond ﬂom imagesy, ambassadoss, setiitess and Zegom/.
THIS IS OUR BENCHMARK, NOT OUR GOAL.




COMPELLING VISUAL STORIES
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cu?a?’fng 4 '(’e“/ﬁng 5eg/ona/ 4 g/oﬁaf dtosieds ﬁom ous bsand ambassadoss and

end conoumess ”aom'(’“ o{ view. Zﬁ/’ﬂg/’ﬂg ous audience a/ong on He mip jousney.

Yese witl vasy ﬁom /a//g Jjousneyos ﬂ%ougﬁ Yo dtosies on unigue individuals.

COMMUNICATING OUR PRODUCT STORIES AND GREATER CAUSE
WITH A DEEPER EMOTIONAL CONNECTION TO THE END USER.




CREATING SOCIAL COMMUNITY

engaging //'ﬁecf/g with ous consumess and ﬂ)//owew, we witl aim T buibtd a Gbe-minded

commum'(? in ous social channels.

empowesing Wem ﬁg dﬁm/hg uses content considtent giveawayo, d%aoqﬁng ous impact

pasthess ouch as 11, fve moments with ambacsadose and mose.

ELEVATING THE BRAND TG BE MORE THAN A LABEL WITH A MISSION
STATEMENT, BUT A BEATING HEART WITH A CONSCIOUS GOAL.




