
Brand Introduction



Mizu is the Japanese word for water.



WE ARE ADVENTURERS AND 
OUTDOOR ATHLETES WITH A DEEP 
SEEDED RESPECT FOR THE PLANET.

We believe that water, in it ’s countless forms, is the beating 
heart of everything we love and respect.



OUR IMPACT
We show our commitment by partnering with 1% for the Planet and 
EOCA as organizations helping us underline our mission statement of 

educating people to reduce their reliance on single use plastic.

onepercentfortheplanet.org eocaconservation.org



PRODUCT RANGE



SINGLE WALL

Economic and 
durable

INSULATED

12hrs Hot, 
24hrs Cold

FILTRATION

For the ultimate 
adventures

ACCESSORIES

Never need 
disposables

LUNCH BOX

Protect and/or 
prepare

COFFEE

Takeaway or day 
trip ready

READY FOR LIFE AND ADVENTURE
The range includes high quality products that meet a range of price-points and 

customer needs. All backed with a lifetime warranty.



MARKETING & BRAND AWARENESS



AMBASSADORS

LENNIX SMITH JACKSON BAKER TOSHI PANDER CAROLYN FENG TOM HOY

Australia’s leading Pro 
Junior surfer.

Elite level surfing 
competing on the WSL 

world tour.

Freeskier, creative and 
winter enthusiast.

Backcountry explorer 
and key women’s snow 
community member

Professional sport and 
lifestyle photographer 



A FOCUS ON PREMIUM AND QUALITY

Our products are made to last, and they have a lifetime warranty to support this. Giving our customers no 
reason to use single use items once purchasing a product to fulfill their needs.

‘Premium’ will be a 360˚ focus in the brand applications from imagery, ambassadors, retailers and beyond.
This is our benchmark, not our goal.



COMPELLING VISUAL STORIES

Curating and telling regional and global stories from our brand ambassadors and 
end consumers point of view. Bringing our audience along on the Mizu journey.
These will vary from daily journeys through to stories on unique individuals.
Communicating our product stories and greater cause 

with a deeper emotional connection to the end user.



CREATING SOCIAL COMMUNITY

Engaging directly with our consumers and followers, we will aim to build a like-minded 
community in our social channels.

Empowering them by sharing user content, consistent giveaways, supporting our impact 
partners such as 1%, live moments with ambassadors and more.

Elevating the brand to be more than a label with a mission 

statement, but a beating heart with a conscious goal.


